Interactive CD-I 
Media 


Systems = fa] 


Reaching new heights 
in creative communications 


a PHILIPS 


Compact Disc Interactive (CD-|) is 
here, and it's the most powerful 
communications system ever 
known; combining the best creative 
concepts from book design, audio 
and visual effects, and animated 
graphics. It's now up to designers 
and producers to respond to the 
challenge of CD-I’s rich interactive 
media pallet - to satisfy the 
immense potential market for both 
consumer and professional titles. 
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At the 
very heart of any CD-I title 
is a radical creativity. One that 
means big business for people with 
imagination. This brochure explains what 
CD-I is, and how new heights in creativity 
can be realised. You'll see how 
independent designers and 
producers can get started. 
And you'll see how an already 
established network of CD-| 
studios can be sub-contracted 
to help with production. But 
perhaps more importantly, this brochure 
will explain how you can get involved in 
the CD-l movement, how you can 
realise your own creative ambitions, 
and how you can_- make 
money by making CD-I 


titles. 
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What is CD-I and who will use it? CD-I is the new 


interactive multimedia system designed to be used by 


almost everyone - from the Chief Executive in the "es 
a A 


huge corporation to the playful child at home. The 


immense variety of possible CD-I titles will be driven by 


the same variety of interests that each year drive the sales 


ra 
‘3 of millions of books, magazines, and films. Based 


on the familiar 12cm audio CD, it uses an ordinary TV set 
to engage the user in an interactive dialogue - one that 
can entertain, inform, and/or educate. And as a true 
multimedia, it can include any combination of moving 
pictures, stills, computer animation, and text, together 
with speech, music, and/or sound effects. CD-| is also 
interactive, by asking questions and posing choices it 
grips the user in a fascinating exploration of the disc’s 
content. The user can also stop the play, dig deeper, skip, 
review, and ask his own questions. There's already a big 
money market for professional CD-I titles in subjects such 
as training, point-of-sale systems, and referencing. But 
as more CD-I players become part of the family TV set, 
there will be a mass demand for consumer titles on an 
immense variety of subjects. Rich rewards await 
imaginative designers who can conceive designs that 


match the creative potential of CD-I. 
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review, and ask his own questions. There's a, a big 


money market for professional CD-I titles in subjects such 
as training, point-of-sale systems, and referencing. But 
as more CD-I players become part of the family TV set, 
there will be a mass demand for consumer titles on an 
immense variety of subjects. Rich rewards await 
imaginative designers who can conceive designs thw rn Kat, 
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Organisations as we 
have known them, are 
a thing of the past. 
Clear boundaries will 
disappear entirely as 
companies of all 
shapes and sizes begin 
to combine in networks 
to attack specific 
markets. 


Tom Peters, 
America’s foremost 
marketing guru in 
“A Reality Check 
for the 90s”. 
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Philips has set itself an important mission in the CD-| 
movement: to help individual designers, developers, and 
studios produce CD-I titles themselves. That's why Philips 
has developed a full set of authoring tools, specifically for 
the creative mind with little or no computer experience. 
Alternatively, CD-| developers can make use of the 
Philips Interactive Media Systems (IMS) support centre. 
Here, experienced teams of creative writers and 
designers will work with you, right up to full-scale 
production in the world’s most advanced optical disc 
plants. In addition, Philips will enter a special business 
partnership with selected studios who wish to become 
Official CD-I Studios (OCDIS). These are supported by the 
local Philips IMS support centre, and some of the 
benefits of becoming an OCDIS include: 
- Promotion as an Official Philips Studio. 
- Business alliances with other companies. 
- Access to complementary services and technology 
without additional investments. 
- Joint tenders for bigger projects without a perceived 
risk from customers. 
- Subcontracted business via the network, and in 
particular the Philips IMS national studio. 


- Established credibility via the Philips name. 


With Philips, you can 
walk in with an idea 
and out with a 
finished disc. Or you 
can buy the tools and 
do it yourself. 


THE OCDIS NETWORK 


“| don't know 
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expected to kn 


- but I'll find out. Let me call you back.” Is a 
e in the OCDIS community. Because no one is 
ow all the answers. 
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The Philips action plan 
to get started 


AUTHORING TOOLS 
Full range of multi-level authoring tools on PCs, Macs, and Sun 
computers @ Small-scale starter kits to full-scale integrated studios @ 
Guaranteed continuity, future-proof updates and planned migration 
options @ Compatible hardware and peripherals @ Integration to suit 


your customers’ needs. 


STUDIO SERVICES 
Application consultancy @ Help-desk hot-lines @ In-depth training 
seminars @ Overviews @ Design Courses @ Authoring workshops @ 
Comprehensive documentation @ Designer's guide on disc. 
Back-up support: Access to the IMS CD-I studios @ Project 
management consultation @ Assistance with encoding and 
processing @ Software production @ Business contacts via the 


OCDIS network @ Technical application notes. 


COMMERCIAL SERVICES 
Promotion at OCDIS exhibitions @ Worldwide, or local, CD-I 
involvement @ Access to new business @ Sales of your own 
developed software tools via the official CD-I tools catalogue @ Sales 
assistance in tendering for major projects @ Options to subcontract 


work to and from other members of the OCDIS network. 


FINANCIAL SERVICES 
Contacts with other producers and financial sources @ Partnerships 


and co-production. 


PUBLISHING SERVICES 
Use of the Philips publishing company e@ Philips as a business contact 
looking for good ideas @ Assistance with the worldwide ‘marketing, 
promotion, and distribution of your title @ The best possible chance for 
success via Philips contacts @ Support as co-publisher e Worldwide 


Philips distribution. 


The CD-!I development chain 
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The concept stage is similar,to the 

start of any other marketable idea. A 

business plan must be drawn-up, and 


questions such as, “Is the title a viable 


business proposition? How Si) heel 
people will buy it? And how m lad uk This canbe done usi 
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it cost?”, must all be answered. 


DESIGN 


The design stage maps out all 
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The next stage is the field production 
und, stills, n hictures, 
illustrations, text, cart and 


graphics, This—is—sim jbat to A/V __mastertape is delivered to a reputable 


production, except the elements will 
be converted to CD-! format. 
Producers will want to use the finest 
quality equipment to take advantage of 


CD-I's brilliant reproduction. 
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This is ere the disc’s interactive 
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Here all the different elements (from 
multimedia production and application 


development) are integrated in an fit oe map & 
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been fully tested and role pat 


mastertape is made and it’s onto the 


next stage. 
DISC SSING 
Disc pressing starts when the 


factory, and an order is made for the 


required number of copies. fw 


Designed to stimulate 
creativity, simple-to-use 
authoring tools take ful 
advantage of on-scree 
menus and point-ar 
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The Philips action plan 
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Full range of multi-level authoring tools on PCs, Macs, and Sun 


computers @ Small-scale starter kits to full-scale integrated studios @ 


Guaranteed continuity, future-proof updates and planned migration 


optioa hardware and peripherals @ Integration to suit 
May FN ng . 
yur customers ng “vo we al 
ST 7 Deas waa ES 


—A~ppicsticomsmiteneye Help-desk hot-lines @ In-depth training 


seminars @ Overviews @ Design Courses @ Authoring workshops @ 


COMMERCIAL SERVIC 


wa ony) Sot a Sng: 
“hye. SAth  Y'| emaieaintiiaties MN gs, Diag “Mah 
aa Teeny sbeide BN ay, er at OCDIS exhibition ns @ Worl ORE Pains a he el 
Wie By ANG ce Magra aa) Kad 
“SS ey it volvement @ Access to new business @ SBIR AV res el Meigs ap 
ty, Pe 


AN 
developed software tools via the official CD-I tools catalogue @ Sales he .) \ NUN, x yey, 
Was, sv} 


assistance in tendering for major projects @ Options to subcontract yuly) 


omprehensive documentation @ Designer's guide on disc 
a ae sm ma Access to the IMS CD-I studios @ Project 
ee Oe a % a 
processing @ Software production @ Bust . 
Noa OCDIS network @ Technical application notes. ye 
es Lh, sak, we Hees Ph 


work to and from other members of the OCDIS network. 
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Philips distribution. 
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The concept stage is similar to the 
start of any other marketable idea. A 
business plan must be drawn-up, and 
questions such as, “Is the title a viable 
business proposition? How many 
people will buy it? And how much will 


it cost?”, must all be answered. 


DESIGN 


The design stage maps out all 
elements (visual + sie) in 
storyboards and flo Amn? This 
defines how the audio, yigee and text 
sequences are linked to other 


sequences on the disc. 


MULTI DIA 
PRO TION 


The next stage is the field production 
of sound, stills, moving pictures, 
illustrations, text, cartoons, and 
graphics. This is similar to A/V 
production, except the elements will 
be converted to CD-I format. 
Producers will want to use the finest 
quality equipment to take advantage of 


CD-I's brilliant reproduction. 
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This is where the disc’s interactive 
paths (already defined at the design 
stage) are built on screen and 
automatically compiled into a C- 
program. This can be done using one 
of the special authoring tools. Or, if you 
choose, you can write the C-program 


coding yourself at command level. 
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Here all the different elements (from 
multimedia production and application 
es a are integrated in an 
emulation tool. Once the content has 
been fully tested and reviewed, a 
mastertape is made and it's onto the 


next stage. 


DISC SSING 


Disc pressing starts when the 
mastertape is delivered to a reputable 
factory, and an order is made for the 


required number of copies. 


The CD-I development chain 


Designed to stimulate 
creativity, simple-to-use 
authoring tools take full 
advantage of on-screen 
menus and point-and-click 
techniques. 
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No one can yet begin to imagine 
the new combinations of 
information and entertainment 
waiting to be invented for CD-lI. It’s 
up to the fertile minds of the 
creative and production community 
to respond to the challenge. Your 
involvement can start with a simple 
phone call. Talk with Philips today. 
Or talk to an OCDIS, or an A/V 
company with CD-I experience. 
Find out what's going on and what's 


possible. 


With CD-I, seeing is believing. 
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Wise man 


witl make more opporluntlies than he finds. 


FRANCIS BACON 
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Philips 
Interactive Media Systems 
P.O. Box 80002 
5600 JB Eindhoven 
The Netherlands 
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